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The HERE Conference Summit on November 10th, 2008 was a great success!

Held at the Frederick Douglass-Isaac Myers Maritime Park, the HERE Conference Summit was attended by key players from GeoNova Publishing, MediaBound Inc., Automata Studios, Gloto Corp., Comscient Group, and Spencer & Marks. We covered a multitude of information regarding mapping, marketing and advertising, viaPlace’s iPhone development, multi-media and content, registries and social networks, mobile development, and mobile experience design. Ideas for sessions were formulated and possible speakers were identified. 

If you were there – thank you for your contribution! Your insight was invaluable. If you weren’t able to make it – read on to find out what was covered during the Summit. 
If you would like to sponsor, speak or exhibit at the HERE Conference, please email coordinator@hereconference.com or call (410) 988-2444 and ask for Jessica.

The following are ideas for sessions that are being considered for inclusion in May’s HERE Conference:
Industries, Monetization & Policy  (Click here to discuss)
-Working with Agencies to Add Location-Based Services as Part of Larger Media Campaigns
-Brand-Building and the Agency Approach

-Case Study: Brand X’s Location-Based Services

Mapping  (Click here to discuss)
-OpenStreetMaps / OpenLayers Boot Camp
-Google, Microsoft, MapQuest, and Yahoo features and APIs

-Localized Mapping Resources

-Map Data and Data Preparation

Mobile Development  (Click here to discuss)
-Sherpa Overview to all Mobile Platforms
-iPhone Development and iStore Approval Process

-Android Development

-Blackberry Development

-Microsoft Pocket PC Development

Marketing & Advertising  (Click here to discuss)
-Mobile Marketing, The New Channel
-Creating Relevant Ads

-Advertising Platforms

-Data Collection Ethics

-Case Study: Location-Based Experience Project X

Mobile Experience Design  (Click here to discuss)
-Designing for Mobile Devices
-Mobile Philosophy: Small Digestible Bits

-Case Study: Location-Based Experience Project X

Multi-Media & Content  (Click here to discuss)
-Content and Paired Technology
-Mobile Media Distribution

-Mobile Security

Registries & Social Networks  (Click here to discuss)
-Mobile Social Networks

-Geospatial Registries

-Social Media Content
Following are quotes from the Summit:
“The best location-based experiences will be those with a great consumer experience that utilize the best technology and which have a solid business strategy behind them.” 
Justin Calvillo, Founder, Exec. Chair & President, MediaBound Inc.

“Mobile Development, with the various platforms and corresponding capabilities, is like a horse race.  You need to choose the right horse based on your requirements.”   
Branden Hall, CTO, Automata Studios Ltd.
“Particularly for mapping and location based services, data is of utmost importance.”   
Jim Frank, IT Director, GeoNova Publishing Inc.
“Companies typically devote about 10% of their marketing budget to R&D.  These are the funds that are largely going into mobile projects now.”  
John Matthews, President & Founder, Comscient Group

“Mobile Experience design is all about giving the end-user information in small, digestible bits.”   
Bill Spencer, Co-Founder & Technologist, Spencer & Marks
“It can be irritating to have too much information sent to you.  Mobile is all about being in control -- receiving what you want when you want to receive it.”   
Eric Conn, President/CEO, Gloto Corp.
“Increasingly, the hottest location-based services are those with a social media focus.”   
Todd Marks, Co-Founder & Business Developer, Spencer & Marks
About the Conference
Spencer & Marks created the HERE Conference as a way to bring together geo-spatial, industry, marketing, mobile developers, and other experts to discuss the most recent advances in location based services (LBS) and experiences (LBE).
About Location Based Experiences (LBEs)

As far as design, the next wave in mobile application design will be to have experiences that change and navigate based on where the end-user is navigating in real life. The experiences end-users receive at a location are critical to the success of location-based services, and are the pinnacle of the collaboration efforts within this conference. The ability to provide interesting and engaging information in a way that entices and informs the user is the next paradigm step.

For more information about location-based experiences, check out the Mobile Experience Design page on the HERE Conference website.
Not interested? No problem. Send an email to coordinator@hereconference.com.
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